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Decision Making Shortcuts
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#1 Endowment Effect

Richard Thaler
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Please Accept Your 

Title Or Surrender It!

We must have your 

decision regarding Prize 

Number ownership!
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To keep your registration active …. log in 

…do nothing and your registration will expire
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Remember:
Remind people of what 

they “own”
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#2 Motivating-Uncertainty Effect
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Get Featured!
For a chance to 

see your look here
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Remember:
Give people 

a chance to win
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#3 Rhyme as Reason Bias
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Don’t Delay – Register Today!
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Remember:
Make key messages rhyme
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#4 Psychology of Surprise
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Dressed to CHILL

Univ. College of London
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Remember:
Make your message

surprise people
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#5 Zeigarnik Effect
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Your Special Offers

Thank You for Registering 

with VistaPrint
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79% - Wharton, USC
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Remember:
Trigger the human
need to complete
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#6 Availability Bias
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51.55% inc.
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Have you heard your 

colleagues complain 

about low back pain…
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Until now, you and your 

PDF users have had to 

compromise when it 

comes to your PDF 

solution.

You’ve either had to pay 

for functionality meant for 

architects and engineers 

— or you’ve had to trade 

down to less power.
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Remember:
Get them to recall
someone’s story
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#7 Choice Architecture
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Round up my 

order to $150.00
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Remember:
Choose defaults that lead
people to desired actions
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#8 Framing
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40-125% lift in conversion, 
Journal of Marketing Research, 
New Neuromarketing, Netherlands
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Stanford University
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Remember:
Get people to see things

in a different way
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#9 Scarcity Principle
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Worldata: 22%     CTR
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Remember:
Point out limited times

and quantities
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#10 Reason Why
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Because you need a 

candle for every room…
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It’s A Great Day 

Because These Roses 

Are Gonna Make It 

That Way
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We know your days are 

hectic … So we 

enhanced 

Citicards.com
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Remember:
Always provide
the reason why
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• Endowment Effect 

• Motivating Uncertainty Effect

• Rhyme as Reason Bias

• Psychology of Surprise

• Zeigarnik Effect

• Availability Bias

• Choice Architecture

• Framing

• Scarcity Principle

• Reason Why

Behavioral Science Recap:
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