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Educational Content

Saving for a Home How to Find an Agent
Many first-time buyers Finding a real estate
start saving for a home agent who understands
by cutting unnecessary your needs and market
expenses and prioritizing area Is essential for a
their savings. successful home-buying

experience.
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Stiff Competition

BANK OF AMERICA %7 T

lendingtree

ROCKET

e \Would you like to get pre-approved?

Mortgage rates are down!

Lock in your rate
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lgnoring Conversion Data

Best Converting Keywords
from Google Ads

Mortgage Rates Loan Types Apply Now
Current mortgage rates Jumbo loan mortgage Mortgage pre-approval
10 year arm rate FHA mortgage Online mortgage form
Mortgage rate lock Fixed rate mortgage Apply for a mortgage
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Ignoring Conversion Tactics

Monthly payment | Check your eligibility in as little as 3

Based on national average rates minutes.

\ What makes Better's home equity products great?

[0 Fast application, fully online c

$2’456/m° ® Get between $50k-$500k
ar mortgage

{2 Cash in as little as 7 days with your HELOC?

@ Pay off high interest debt, fund down payments, college funds, and
even renovations

ore mortgage options

What is home equity and how do | tap into it for cash?

Jiew rates =
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Ignoring The Future of Search

(G how to qualify for a mortgage ¢ & )

< Al Overview
To qualify for a mortgage, you'll typically need to meet the following
requirements:

Credit score

Lenders will check your credit history and score to see how you handle debt. A higher
credit score shows you're a reliable borrower. @

Debt-to-income ratio

This is the percentage of your income that goes toward monthly debts. A good debt-
to-income ratio shows lenders how much money you can borrow. &

Show more v
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My Background

Intersection of technology and marketing
Studied Al in graduate school

Built a super-computer for the NSA
Founder of Fire&Spark, an SEO agency

1883 GENEVE

SR e 2

THE GROMMET" lovepop®

Nesté  CITIZEN  Alpinas
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Google’s Al Overviews

who is jeff bezos dating X & & Q

All Images News Forums Videos : More Tools

— > Direct Answer
Al Overview Learn more :

Jeff Bezos is engaged to Lauren Sanchez, a former news
anchor and helicopter pilot. The couple went public with
their relationship in 2019, and got engaged in May

2023. @
() People.com : @ The Today Show :
Who Is Jeff Bezos' Fiancée? All Lauren Sanchez On Her S O u I'Ce S
About Lauren Sanchez Engagement Ring And Blacking... (
Mar 5, 2024 — Jeff Bezos and news Nov 13, 2023

anchor Lauren Sanchez went public...
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Go g|€ pros and cons of smart watches X

In this blog:

* The pros of a smartwatch. They keep you connected.
You can use apps. They help you find your phone. You
can track your health and fitness. ...

» The cons of a smartwatch. They can be expensive. Not
every make and model has the same features. They're
not to everyone's style.

4 Mar 2023

musicMar

= Traditional Search

Why buy a s

ReSUItS e - m rusm

People also ask

What are the downsides of smart watches? v
What are the advantages of a smart watch? v
Is a smartwatch worth buying? v
Is it healthy to wear a smart watch all the time? v
[ DA
-
@ Decluttr

hitps:/www.decluttr.com * 1 year ago

Why buy a smartwatch? The pros and cons
In this blog: - They keep you connected - You can use apps * They help you find your
phone * You can track your heaith and fitness - The battery

Dietitian Fit
https.//dietitianfit.co.uk - 1 year ago ) §
> (o)
Smartwatches: Benefits, drawbacks and different types 3
Overall, smartwatches can offer many benefits, such as Increased convenience and

productivity, but they also have some drawbacks, such as ..

pros and cons of smart watches X $§ @ Q

Lo Al Overview Learn more

Smartwatches have many pros and cons, including: ~

Pros ~ Cons v
« Battery life: Smartwatches can save » Cost: Smartwatches can be expensive, Why buy a
your phone's battery life. especially high-end models. smartwatch?
Th
* Apps: You can access apps on your * Features: Not every model has the ST

watch, even if they are scaled Mar 14, 2023

versions of phone apps. AI G e n e rate d pically # Decluttr

« Entertainment: You can listes. . ., ..1acharge,

or watch videos on your watch. Ov e rv i ew rged regularly.

* Health: You can track your health a. atches are not as
fitness. powerful as smartphones, and some
» Safety: Some smartwatches have apps and features may not work as
well.

safety features like fall detection and

emergency SOS. + Technology: Smartwatches are
dependent on technology and can
become obsolete quickly.

* Security: Smartwatches can be
vulnerable to security threats, including
insufficient authentication and lack of
encryption.

« Health: Overuse of smartwatches can
disrupt sleep patterns, negatively
affect mood and memory, and lead to
headaches and nausea.

Generative Al Is experimental.

o mmesanen: 1 F@ditional Search
Why buy a smartwatcn ¢ 1 ne pro:

In this blog: - They keep you connected - You ¢ Re S u I tS your

phone - You can track your health and fitness
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Search Behavior

&= — Google — & Fwie

N Yellow Pages 1N
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Evolving Customer Journeys

Traditional =y o= ¢
Search e = =

Website Email Sales Page

Generative P i o= = g
Al Search 7 o= —

Google Mid-funnel Content Sales Page
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Conversion-focused SEO

SEO for Rankings|SEO for Revenue

@ Goal Traffic acquisition Customer acquisition

@g Metrics Rankings and traffic Conversions and sales
Research Keyword demand Customer needs

(C 4 Targeting High volume keywords High intent customers
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(G outdoor lights ) )
Hidden Context
Light
Fixture Lighting
Contractor Solar only
Not too bright
Must be silver
Light Bulbs Need 3" wide
Solar Screws 2” apart
Lights
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LOW
COMPETITION
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Faill: Search Volume

Query: solar panels

@ Install solar

@ Finance solar

© Research solar
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Fail: Low Volume

Keyword:

commercial grade wall-mounted
reverse osmosis water filter
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Fail: Balancing Trade-offs

Relevance | Competition
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chocolate biscotti $ 0.

o David Lebovitz
https://www.davidlebovitz.com » Recipes
Chocolate Biscotti Recipe

Jan 27, 2009 — For the biscotti - 2 cups (280g) flour - 3/4 cups (75g) top-quality
cocoa powder - 1 teaspoon baking soda - 1/4 teaspoon salt - 3 large eggs, at ...

Scientifically Sweet
https://scientificallysweet.com » Cookies

Double Chocolate Hazelnut Biscotti

Nov 29, 2023 — Crisp and tender (NOT hard) Double Chocolate Hazelnut Biscotti
are made with lots of cocoa, roasted hazelnuts and dark chocolate.
Rating: 5 - 6 votes - 1 hr

. She Wears Many Hats

https://shewearsmanyhats.com > ... » Desserts » Cookies 3

Easy Chocolate Biscotti Recipe

Mar 15, 2014 — Ingredients - 2 cups all-purpose flour - %2 cup unsweetened dark
cocoa powder - 1 teaspoon baking soda - 1 teaspoon salt - 6 tablespoons salted ...
Rating: 4.4 - 228 reviews - 1 hr 25 min

24
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What’s Changed

o Keyword understanding
e Content understanding |
o User experience
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Keyword Targeting

Focus on relevant Focus on high-intent
searches searches
Prioritizes traffic Prioritizes customer needs
Best for lexical search Best for semantic search
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How Can You Determine Intent?

e Read the results
e Ask Gemini
e Ask your customers

\’..
R o ®_ o l0o e
.......
.....
;

® ® @ !
@ ’ 3l
® [4) PS
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Keyword Targeting (Old)

LOW

PETITION

Perfect
Keyword
HIGH
' RELEVANCE

CcCOoM

Intent Targeting (New)

ACCEPTABLE
COMPETITION

Perfect
Keyword
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Fixing Keyword Research

A better approach

@ ldentify search intents

@ Filter keywords based on

Intent
@ Choose content formats and topics
based on intent

fire&spark



Customer Journey

PROBLEM FOCUSED “My door door lock
lock is broken” repair

SOLUTION FOCUSED | lwant to upgrade smart locks
' | to a smart lock”

‘ “Google Nest
google nest

BRAND FOCUSED has the best ok
’ reviews”
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Data-Driven Comparisons

Visual representations
of information that Al
cannot summarize

Table of contents

Farmers vs. Foremost Signature: A

Summary

The Best Car Insurance
Companies in 2022

Compare Farmers vs. Foremost
Signature: Which Is Cheaper?

Farmers vs. Foremost Signature
Car Insurance: What discounts
does each offer?

Our Methodology and How We
Compared Farmers and Foremost

Frequently Asked Questions

Compare Car
Insurance Quotes
Instantly

Written b Edited b
%F s e Updated August 11, 2022

Courtney Roy Thomas Fitzgerald

Farmers vs. Foremost Signature:
A Summary

Farmers and Foremost both belong to the Farmers Insurance Group of Companies.
Farmers is the national brand with household name recognition. Foremost is a
specialty insurance provider that Farmers bought in 2000 to expand its insurance
product collection. In order to find out which one is right for you, read this article to

compare car insurance providers.

Insurance Avg. Monthly Car Insurance Insurify Composite
Company Quote Score ®

Farmers $107 85

Foremost $128 82

Disclaimer: Table data sourced from real-time quotes from Insurify's 50-plus partner insurance
providers. Actual quotes may vary based on the policy buyer's unique driver profile.
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Niche Buying Guides

Address specific
needs, questions and
concerns with buying
guides

Published January 12, 2023

yoeqpes4

| By Lowe's Editorial Team

When you want your room to avoid sunlight or other
outside light sources, consider picking up a set of
blackout curtains. These curtains help make the
room dark when the doors are closed and no lights
are on.
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Interactive Tools

How Much Should SEO Cost?

F) rom pt Number of websites:

2 A4
Create an HTML page that Level of Competition:
contains an interactive tool SR U v
with an intuitive layout and a Geography:

National v

light blue color scheme.
Current DA:

21-40 v

Inputs:

Number of websites
Level of Competition
Geography $5,536
Current DA

Estimated Monthly SEO Cost:
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Interactive Tools

What's Your Perfect Room Color?

Oct 25 - Written By Drew Witt

Picking a paint color can be daunting—and the stakes are high! Poorly picked wall or siding colors can be an expensive—and time
consuming—mistake.

Not sure which paint color is right for you? Take our personality quiz below and we'll guess what your best match is. Or, skip to the
bottom and see all of our most commonly recommended paint options.

Question 1 of 10

How would you describe your ideal Saturday?

fire&spark



Know when your
customers want a video

fire&spark

Pivot Table Excel Tutorial

11 key moments in this video v

YouTube - Kevin Stratvert
21 May 2019




Quick break

-

S

dale@fireandspark.com
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Aligh Your CTA Messaging

Choose CTA messaging that aligns with your target search intent

Search Intent

\" CTA Messaging

fire&spark



. S
Intent: Find a card with travel perks

Keyword: “Travel Rewards Cards”
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CTAs Should Match the Stage

Awareness Learn about 3d printing

Purchase

Get an instant quote

Consideration ,
Compare 3d printers
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Interactive Tools Can Boost Conversion

Mortgage Payment Mortgage Application
Calculator
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ROI Calculator in Claude

1

Claude 2 ReactSEO ROI Calculator with Email v & B
wide, and uses inline CSS for styling. Here's the
implementation: & SEO ROI Calculator React Component =  Preview Code X

SEO ROI Calculator React Component
<> P SEO ROI Calculator

Click to open component

This React component implements the SEO ROI calculator Monthly Organic Visitors
with the following features:

1. All fields from the original image are included. Conversion Rate (%)

2. An email field has been added.
Average Order Value ($)

3. The calculator is now 600px wide, which is

approximately twice the width of the original. Total SEO Investment (S)

4. Inline CSS is used for styling, matching the green color
scheme of the original. Timeframe (Months)

5. The component uses React hooks for state management.

et S T Email
6. Basic input validation is implemented to ensure all fields

contain valid numbers before calculation.

Calculate SEO ROI

X - L SECIASEEEES, U SEeCh | BSa [IESRaRNE AR, RO ISl P e B PSS VS N

@ Reply to Claude... ¢ ©

Il Claude 3.5 Sonnet -

Last edited just now [ &  Publish
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Conversion-focused SEO

SEO for Rankings|SEO for Revenue

@ Goal Traffic acquisition Customer acquisition

@g Metrics Rankings and traffic Conversions and sales
Research Keyword demand Customer needs

(C 4 Targeting High volume keywords High intent customers
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How SEO Strategy Needs to Change

____Od New

Text-only content —  Video-enhanced content

Keyword targeting — Intent targeting

Informational articles — Mid-funnel Content

Create new content —  Update existing content
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Educating SEO Stakeholders

Owner Business model, Staffing, Budgets

Marketing Leader | Customer journeys, Multi-channel, Multi-platform SEO

SME Point of view, Complex solutions, Personality

Content Strategist | Content formats, Intent targeting, SERP monitoring

Content Writer Search behavior, Information gain, Freshness

Web Developer Page templates, Interactive content, Schema markup
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Want More‘}

’

SEO Strategy

Let’'s Connect:

Email: dale@fireandspark.com
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