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Producing in Greek plants - Innovating in Greek market. \_J\\_.)

We contribute to growth and employment. R
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FULL PLANET,
EMPTY PLATES

The New Geopolitics of Food Scarcity

4 Consumer & Global trends




Our Group recognizes 12 material issues for sustainability

Materiality matrix
5 Key
‘; Economic dimension Environmental dimension
§ Corporate governance,
business ethics and
anti-corruption Packaging, recycling
Direct and indirect and waste management

economic impacts

@ Health and nutrition

Product quality
and integrity

@ Responsible marketing

Social dimension

Importance to stakeholders
High

@ Community investment
and engagement

Employee well-being
and engagement

@ Human rights and diversity

Moderate

Moderate High Very high

Significance of economic, social
and environmental impacts on our business



(10 sedan cars/min!!!

56% of whale
dolphin specie,
ingested plast

Don't let Co
choke our ¢

" Almost 900 metric tons of plastic waste
enter our oceans every hour!
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World Without Waste
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James Quincey, president and CEO, The Coca-Cola Company
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Consumers around the world care about
our planet. They want and expect
companies like ours to be leaders and help

make a litter-free world possible.

Through our ‘World Without Waste’ vision,
we are investing in our planet and in in our
packaging to help make the world’s
packaging problem a thing of the past.’
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* Bring people together to help us

| ‘ - - -
RGCYCI& | : collect and recycle a bottle or can
120 bl =5 ‘ "

for every one we sell.

o o ‘
bOttle -}"’-‘-5— iy We're working to build better
—i—y bottles because packaging

shouldn’t harm our world
(100% recyclable, 50% recycled content)




AEsMEYzEIZ BIQZIMHZ ANATITY=HZ na 1o 2025 D
I

Coca-Cola Tpio Egalov
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Europe is tackling the 10 most found plastic waste items on
Europe’s beaches promoting sustainable alternatives.

— Cotton buds

Cutlery, plates,

straws &
stirrers
,{:;’,‘-‘»‘\ Sticks for
[ i balloons and
| / balloons
\
—

Food containers

— Cups for
e beverages

Ban on single use cotton buds made with plastic, to be
replaced on the market with sustainable alternatives.

Ban on single use cutlery, plates, straws and stirrers made
with plastics, to be replaced with more sustainable alternatives.

Plastic sticks for balloons to be banned and replaced
with inable al i On ball , producers to
contribute to awareness-raising, clean-up, collection, waste
treatment and introduce new labelling on the environmental
impact of the product and recycling options for consumers.

Significant national consumption reduction of plastic
food containers. Producers to contribute to awareness-
raising, clean-up, collection and waste treatment

Significant national consumption reduction of plastic cups
for beverages. Producers to contribute to awareness-
raising, clean-up, collection and waste treatment

sweet wrappers

Wet wipes and
sanitary items

Fishing gear

Beverage Producers to « b to ising, clean-up,
i lpdy] collection and waste treatment of beverage containers;
product design requirements to attach caps and lids to beverage
containers; 90% separate collection target for plasticbottles.
V Cigarette butts  Producers to contribute to awareness-raising, clean-
B up, collection and waste treatment of cigarette
butts and other plastic tobacco product filters.
Producerstocontribute to awareness-raising, clean-up, collection
Bags and waste of lightweight plastic carrier bags, in
additi i h sting PlasticBags Directive.

Crisp Producersto contribute toawareness-raising, cl p, collectis

packets/ SRR el kats  and

New labelling requirements for sanitary towels and wet wipes
toinformc on envir limpact of the product and
howtodisposeofitproperly. Producerstocontribute toawareness-
raising, clean-up, collection and waste treatment of wet wipes.

Producers of fishing gear containing plastics will be
required to cover the costs of waste collection from port
reception facilities and its transport and treatment. They
will also cover the costs of awareness-raising measures.

BAN OF
PLASTIC
STRAWS, CUPS
ETC

ATTACHED
CLOSURES

100%
Recyclable Packaging

worle without wasis

25%
MANDATORY
tPET CONTENT

(v)
77% 30%
SEPARATE COLLECTION MANDATORY
2029 rPET CONTENT

OF PLASTIC BOTTLES

2025 90% 2030

SEPARATE COLLECTION
OF PLASTIC BOTTLES

rPET content

100%

Packaging collection

Primary Packaging
collection & recycling

2030



Sustainable Packaging practices implemented in operations in Greece

| > Zero Landfill Plants

Reducing the waste from our operations

mrinimize Waste

’ > 100% of our packaging is recyclable
> 60% of our aluminum packaging supply is recycled

Collect & Recycle

RS > Lightweight Beverage Bottles & Cans
.’ -300tn of PET and 126tn of aluminum annually!

CHBEREER | > Reduced PET by 24% and glass by 12.5% in AVRA

> 1%tin Greek F&B to use recycled PET Packaging (r-PET)
> Our glass bottles are 95% returnable




Consumer awareness & call to action

TCCC recently launched a new
community legacy program,
"Zero Waste Cities", at the

83rd Thessaloniki International

Fair in Greece.

Recycle at
Beach!
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Is there anything good on plastics?
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v’ Convenience!

v" Reduce food spoilage and waste!
v’ Keep it fresh!

v’ Put it on the shelve!

v’ Limit the spread of disease!

v’ Stay hydrated on the go!

v" Provide clean water in times of need!



Plastic... fantastic?

Fossil fuel T s b I Preguctta Transport
usage g% aMisHONs (Litres) package (Empty units for tonne)
(MJ-equivalent) (kg=CO2equiv) 000 (weight '000
000 000 percentage)
Flexible . 89 5 s 3% 204 Ll
plastic —
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( Coca-Cola ™ '
Hellenic WIng Compony

_ *Source: Flexible Pockogl!)d Assoclation
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Summarizing!

| - Y COLLECT is the biggest challenge!
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’ ;‘ ) 7- Zero plastlc * Zero plastlc Wastel

s
" ’. Every person in llle world fo bring back = ===

2 boitles of Coke per month! 15
-r;m IS It doable?
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Thank You !

www.coca-colahellenic.gr www.facebook.com/CocaCola3E www.youtube.com/user/CocaCola3E
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