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Beyond
Cconsumer
Trends

Emotion and the Human Need for Belonging
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Wellness

Yyelaq, fitness, self-
care

GenZ

H yevid mov oAot
KUV YouV
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Sustainability

H «umevBuvny»
eTuAoyn

Premiumization
Neplocotepn asia
ava ayopda

Snacking
H veéa kabnueptvn
OTLYHN
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Let's understand the
human behind the
shopper

«The mind is like an iceberg; it floats with
one-seventh of its bulk above water.»

Sigmund Freud
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O katavaiwtg tov 2026

(el peoa o€ Olapkn MoOAVTAOKOTNTA

& More choices

Aekadeg evaANAKTIKEG 0€ KAOE papL

<2 More information
|$ Reviews, social, Al: Aot €xouv dmoyn

> More uncertainty
I MANOBwPLOPOG Kal avTIKPOLOPEVa Unvopata

Less attention
X Ailya devtepoAenta yia va anogacioet

@imcna.

Health

sustainability
convenience
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AUvTO OV TPAYPATIKA avalnTouv:
‘EAeyyo¢

H emBupia va viwBoupe 0Tl
£XOUpE TOV EAEYXO TNC (WNC
Hac, o€ Evav KOOWO Tov yiveTal
OAo Kal TLo apepatoc.
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H mTpaypotikn artia
Bploketal fabBuTepa.

2Ta ouvalebnuata, oTIC avayKeg Kat oTig YUXOAOYLKEG
duvapelc mov kaBodnyouv TIC EMAOYEC pag, oLXVA XWPig va
10 avtiAapBavopaote.




Aev ayopalovv aTTAwG TTpoiovTa
Ayopadouv...

Avikelv

, , , Belonging
. ZUVQ[OGHUGTG, avapvnoeLg, EPTELPLEC

- AogpdAela kal avtomemnoidnon

- Avayvwplon Kat euKoAia
- Tavtotnta

Kat tavw an’ oA, Tnv aiclnon 0Tt avijKouv KAmov.
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«KaBe avbpwmoc avalnta avto
IOV TILOTEVEL OTL TOU AELTEL.»
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2NV ayopd culntape Stapkws yio tn Gen Z

Opwce n mpaypatikn ayopaotikn duvaun Bpioketat

aAAov
Gen Z *
-
» 5‘) . ’ \
° o It — : ‘,"Ii ‘ ;
Millennials & Gen X 210 £TKEVTPO TG S . oy |
oufiTnong - |
KPATOULV o€ Peyalo Babuo to mopToWoAL orjuepa. ol |
o

Ot avBpwmoL dev CUHTEPLPEPOVTAL TIPWTIGTWE WG HEAN
HLag YEVIAG.

JUUTIEPLPEPOVTAL WC AVOPWTIOL JE avAyKEC, IPOOOOKIEC,
popoug, pihodoiec kal embupia yla cuvoeon.

o

Millennials & Gen X: kel
givat n ¢ntnon
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Nostalgia

Agv agopa povo to mapeAbov

[VWPLPEG YEVOELC, ELKOVEG KAl NXOL HELWVOLV TNV aBeBalotnTa tng
eTAoynC.

XtafepotnTa

Y€ €vav KOopo mou aAAdel ypriyopa, To yvwpLgo Aettoupyei oav aykupa.

TuvaieOnpatikin ocvvéeon

Ta matdikd xpovia, n OLKOYEVELD, OL OTLYHES TIow BENoupE va Eavalroouye.
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Wellness

Agv agopd povo tnv vyeia.

Agopd motog 0EAw va yivw.

([circana.

XL

Health

EmttAoy£g mouv pag kdvouv va
viwOoupe KaAlTePQ, PEOA Kal
e€w.
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Fitness

Evepyela, metBapyia, pla
KaAUtepn ekdoXN Tou €auTol.

Self-care

XpOvoC yla EPAg: pLa Pikpn
noAvteAeta mov ailel.
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Snacking

Agv apopda povo To paynto

Mia amno Ti¢ peyaAuTEPEC KATAVAAWTLKEG
HETATOMIOELG TWV TEAEVTALWY ETWYV €ival
oTnV oucia ocuvaicdnpa o€ HIKPOKAipaka.

N€ot tpomot {wig

Aly0TEPA «KAvVOVLKA» yepATa,
TEPLOCOTEPEC OTLYHEC.

NEéecg ouvnBeiLeg

210 ypageio, atov dpopo, pmpoota
otnv o8ovn.

EvkoAia & avtapolpn

‘Eva pLkpo «dwpo» 6Tov EQUTO pag pEoa
oTn pépa.
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Ta trends sivat To coummtwpa. To cuvaiocOnua stvat n attia.
MMolog nuouyv, Tolog ipat, motog BEAW va yivw

Nostalgia Generations Wellness

Motog uovv Motog eipat Motog B€AW va yivw H otiypn

H pvApn pelwvet tnv Ekel BpiokeTaln H @thodotia dikatoloyeil Tnv MIKPEC KABNUEPLVEG
apepalotnra. mpaypatikn ¢ntnon. Tn. avTapoLpBeg.

*  Epmiotoouvn  MMotog Kpata to * Agia Xwpic EKMTWOELS « 'OAa Ta mapandvw o€

TIOPTOWPOAL HIKPOKAipaka
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TL kavouv 0col
kepdifouv

Ano To trend otnv avaykn

Brands Marketers Emuyelpnoeig

Agv KuvnyoOv kd6e veo trend. Agv BAEMouy povo TL ayopdalet o Aev kepdiZouv povo pe kalbtepa
Katavoouv mota avpwrivn avaykn KatavaAwTng. Katavoolv yuati to npoiovta. Xtilovv epmictooivn,
efunnpetei. ayopatel. GUVAPELA Kal aigBnon Tov aviKeLv.

.
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ATT0 10 «TUL axyopacovv;» oto «I'latt ayopdadouv;»
Ta 6edopeva pac Aeve tL ouveBn. Ta insights pag e€nyouv yuari.

uuvouu
Food
Brighter
IDEVA

Tiemele€e 0 KATAVAAWTNG MNati to emeAese

o Twn « AvtihapBavopevn afia
« Conversion « Kivntpo
© ZupmepLpopa * AvO@pwmivn puyxoloyia

.
@I rcana. Circana, LLC | Proprietary and confidential 15



«O avOpm»TTOC (PUOoEL

TTOALTLKOV ((DOV.»
APIXTOTEAHX

Evxaplotw!
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