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Competitive Signal | Avtaywviotiko Znpa / EvSelén: cue r} TANpo@opia TTou PTopEL va EMNPEACEL TO TIWE 0 KATAVAAWTHG avtiAapBavetal, ouykpivel kat alohoyet éva brand.



01/ THE PREMISE

Before consumers choose a brand, they read a
market.

POSITIONING

OBJECTIONS SENTIMENT

TRUST CUES

The challenge is not finding signals. It is connecting them.



MASTER PROMPT: COMPETITIVE CHOICE ANTITPAVE. IPOZAPMOZE:
MAPPING h

ROLE Aertoupynoe wg Consumer Choice EAXEPDLI(I)'\JEO Websites, e-shops, Search, Social Media,
Analyst. Reviews, Forums, Marketplaces.
CATEGORY ‘Oplog tnv ayopa kat tnv Product e e :
Category SIGNALS Positioning, Pricing & Value, Messaging,
' Reviews, Trust Cues, Objections, Sentiment.
BRANDS ‘Oplog to Brand kat toug Bactkoug
Competitors. OUTPUT Choice Map + 3 emavalapfavopeva Signals + 3
Barriers + 3 Choice Hypotheses.
CONTEXT ‘Oplog ayopd, Kowo, Tieplotaocn ayopag
kat Decision Context.
GUARDRAIL AlaywpLoe to Evidence amo tnv epunveia.

, Xapaktnploe tig mapadoxeg we Hypotheses.
LANGUAGE ‘Oploe tn yAwooa yLa to Research kat to

TEALKO Output.

To Master Prompt opyavwveLl tnv avaAuvon. To Human Judgement amo@acideL TL EXEL TIPAYHATLKA
ocnpaocta.



MNQz MOIAZEI TO OUTPUT

KATHIOPIA PREMIUM ZOKOAATAZ

Evéelktiko Al Output. Aev amoteAel paypatiko Market Research.

SIGNAL

POSITIONING
PRICING & VALUE
MESSAGING
REVIEWS

TRUST CUES
OBJECTIONS

SENTIMENT

20KOANATA A

AmtoAauon

Premium / epmelpla

‘Evtovn yguon Kakao

Fevon, uen

MoLotnTa Kakao

Price

ATIOAQUOTLKN

20OKONATA B

Premium mipogAeuon

Premium / tpog€Aguon Kakdo

Kakdo GUYKEKPLUEVNG
TIPOEAEUONG

MpogAeuon, TtoLotnTa

MpogAeuon kal Texvoyvwaola

MePLOPLOPEVEG YEUOELG

Premium, auBevtikn

AMNO 7 SIGNALS zE ENA CHOICE MAP

YMOOETIKO NMAPAAEITMA

2OKOAATAT

KaBnueplvr) armoAauon

Meoala Twur / mpooLtn

Mtkpr] kaBnueplvr) armoAauon

Fevon, agla

Avayvwplolotnta, Ratings

Awyétepa Premium Cues

Owkelq, tpoottn



AMNO TA SIGNALS =TA CHOICE HYPOTHESES

3 ENANANAMBANOMENA SIGNALS 3 POTENTIAL BARRIERS 3 CHOICE 17\2?;:;'55'55 npoz

AMOAAYZH PRICE

H €vtaon tng yevong SnuLoupyet evav To Premium Positioning pmopel va H €vtaon tng yevong pmopel va eivat

oagr AOyo €TAOYNG. SnuloupynoeL avtiotacn AOyw TLUNAG. Loxupotepo Cue atod €va YEVLKO
Premium Claim.

TRUST COMPROMISE H2

H tpogéAgucn, Ta cuoTaATIKA Kal Ta AmtoAauon vs price. H tpoéAeucn Ttou Kakao pmopel va

Ratings pumopoUv va PELWOOUV TNV auv&dvel to Perceived Trust kat Tnv

aBeBalotnra. avtiAnyn molotntTac.

VALUE FOR MONEY DIFFERENTIATION H3

H twun a€loAoyeital og oxeon pe to MNapopota Premium Claims pmopet va Ta Reviews yLa yeuon kat u@r) prtopet

Perceived Benefit. BoAwvouv tn SlawopoTtoinon. Va JELWVOULV TNV avtiotaon oto

Premium Pricing.

TO AI ENTOMIZEI TA PATTERNS.
TO RESEARCH EAETXEI AN NMPATMATIKA ENMHPEAZOYN THN EMIAOIH.




Al & COMPETITION: TO 2YMIMNEPAZMA

TO AI AEN MAZ AEEI
'MATI O KATANAAQTHZ AEEI “YES”.

Mag BonOad va xaptoypagpnocoupe ypnyopotepa ta Competitive Signals
TIOU GUVAVTA TIPLV ATTO TNV ETTLAOYN.

To Competitive Analysis énuloupyel Hypotheses.
To Research kat to Human Judgement tig emiBeBatwvouv n TG amoppiIttouv.

AI FOR SPEED. RESEARCH FOR TRUTH. HUMANS FOR DECISIONS.
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