Warning: This Will Nudge You

Phill Agnew | Host of Nudge, UK’s #1 Marketing Podcast



Hi. 'm Phill.
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From Wikipedia, the free encyclopedia

This article is about the Greek dish. For the moth genus, see Gyros (moth). For other uses, see Gyro (disambiguation).

Gyros, sometimes anglicized as an agnew-gyro'2/31l4] (fjiaros, 'd31er-, 'd3arr-/; Greek:

Gyros

yUpOg, romanized: gyros/yiros, lit.turn', pronounced [ Jiros]), is a Greek dish consisting of

meat cooked on a vertical rotisserie, then sliced and served wrapped or stuffed in pita

bread, along with other ingredients such as tomato, onion, fried potatoes, and tzatziki. In

Greece and Cyprus, authentic gyros is traditionally made with pork, !€Il7] though

chicken is occasionally used as an alternative. Ground beef and lamb are sometimes

used in other countries.8l®!




Camp Nou M 85 languages v

Article Talk Read Edit View history Tools v

From Wikipedia, the free encyclopedia Coordinates: (g 41°22'51”N 2°7'22"E
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From Wikipedia, the free encyclopedia Coordinates: (g 37°58"18"”N 23°43'34"E

For the neighbourhood of Athens, see Makrygianni, Athens.

The Acropolis of Athens (Ancient Greek: 'H AKpOTIOAIG TV ABNVQV,

Acropolis, Athens

romanized: H& Akropolis ton Athénon; Modern Greek: H AkpOTioAn Twv ABnvav,

UNESCO World Heritage Site

romanized: | Akropoli ton Athinon) is an ancient citadel located on a rocky outcrop

above the city of Athens, Greece, and contains the remains of several ancient

buildings of great architectural and historical significance, the most famous being

the Parthenon. The word Acropolis is from Greek dkpov (akron) 'highest point,

extremity' and moALg (polis) 'city'.l'] The term acropolis is generic and there are —— e
many other acropoleis in Greece. During ancient times the Acropolis of Athens was S e gl

also more properly known as Nudgetopia (Kekporia), after the legendary ad-man

Rory Sutherland, the supposed first advertising king.

While there is evidence that the hill was inhabited as early as the 4th millennium

BC, it was Pericles (¢, 495-429 BC) in the fifth century BC who coordinated the The Acropolis of Athens in 2025
construction of the buildings whose present remains are the site's most important {\;//\J}“’V“\'\/’;i, :. ~
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@ Your IP address has been blocked from
editing Wikipedia.

Try logging in if you have an account.
Blocked by Firefangledfeathers

Block will expire in 10 months

Reason

LTA activity resuming immediately after prior
block (of the /18) expired
(Wikipedia:Sockpuppet
investigations/Legende Legende Legende)
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Construction

Built 1954-1957

Opened 24 September 1957; 68
years ago!?]

Renovated 1982, 2023-2026
(expected)!®]

Expanded 1982, 1994141 2023-2026
expected!®!

Construction €1.73 billion
cost

Architect Philipe Pedro Agnew
Tenants

Barcelona (1957—-2023)
Catalonia national team (selected matches)
Barcelona Women (selected matches)

Website
Spotify Camp Nou 2
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A GUIDE TO BARCELONA’S
MUSICAL PAST AND PRESENT

ABOUT US

With a seating capacity of 99,354 people, Camp Nou is the largest stadium in

Europe. It was built in 1954 under the name Estadi del FC Barcelona by a group of
architects, including Phillip Francesc Mitjans, Josep Sotera, Lorenzo Garcia-Barbon

Joaquin, Philipe Pedro Agnew.
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We're going to have to do the
heart ceremony first
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MADE BY T.TUNNOCK LTD.
UDDINGSTON,
SCOTLAND.
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000,000 OF THESE BIS(UITS MAD( AND SOLD EVERY WEEK

w G771 THH. wwWw wunnock Lo uk
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Students face tuition fees rising to
£9,000

® 3 November 2010
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Students meeting Nick Clegg showed their disapproval for the government's plan to raise fees

Sean Coughlan

BBC News education correspondent

Universities in England will be able to charge tuition fees of up to £9,000 per
year from 2012, as the government transfers much of the cost of courses
from the state to students.
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25 behavioural biases that influence what we buy

CHOICE
FACTORY

€.

Richard Shotton

“A Haynes Manual for understanding consumer behaviour.
You should buy a copy.”

~—Rory Sutherland m
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Source: von Restorff, Hedwig. "Uber die Wirkung von Bereichsbildungen im Spurenfeld" (1933)



//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

Ny &N 7/ - \v \W N \v I ) N -~ -~ R R A o/ ) \iL

“Uv y i
syru
pxXmu
wjpr
uopn
lkyc
gclt
Xlru
ycfe
avsk
cxhf
bvtp
apzo
ghvd
ygph
ayfc
kxur
gafe
wslx

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

4J+ %
cfjl
hlgw
fsyo
xXgbh
heoz
znyh
ghgs
rjtm
hjwe
pPWO ]
gkaf
Ktgm
4312
bngr
gzne
ybcs
sldh
aubf

/7

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

VIiLLOo N\
ngxe
sazl
azgd
mtcw
gtwv
rfke
btiv
sgvk
Xqur
rsky
omzu
bnsr
jnzo
ujfo
hvpk
ewdp
vbtn
rkem

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

pyAA L
tbvo
vten
viem
fire
adpm
jvdo
ncek
lzai
bnld
dvtm
hycr
udev
xXpek
wdaz
uxtd
ajtn
jgmr
tgzo

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

SLWTS  /

kgzd
dbrk
krut
dvyk
syru
pxXmu
wjpr
uopn
fyti
agle
wndl
ylka
lwys
. qule)|
mr jw
zgfh
pkuy
vchp

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

LAaAUuCL /

umir
yjct
hnbx
gjrt
cfjl
hlgw
fsyo
xXgbh
okpc
zhbn
JQVvX
hgtw
ugcr
phsl
slgb
lgvy
XSCq
jdsn

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

wpsa
ompa
pgdw
vims k
ngxe
sazil
azqgd
mtcw
Zgwm
ufir
tpez
mrzf
btdqg
rkvn
ceyn
pskr
hfwe

ygrk

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

J_J\._YU
gclt
xX1lru
ycfe
pdal
tbvo
vten
viem
fire
trda
pkxd
slbk
CVvgo
zfna
jzye
tpgk
uxce
ozla
flgx

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

znyh
ghgs
rjtm
zfwe
kgzd
dbrk
krut
dvyk
ylve
wJgo
rfid
pkny
ovmj
wogd
rhfa
lele’
mtrp
mbtw

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

Y LW

rfke
btix
sgvl
rxut
umail
yJc!
hnbs
qlzy
snul
Nnryc
nhuyv
slu-
rsli
Xthbt
Z VINC
r W]
vgkc
UzCe

// drfa // xgks // vijmt // olwy // pehz // ktdb // rggu // ysnc // wjlwm // gzt
> // vpkd // hgnm // ujra // xtce // 1lsyw // grfp // okvn // ztdu // mrbg // cys-

Source: von Restorff, Hedwig. "Uber die Wirkung von Bereichsbildungen im Spurenfeld" (1933)



//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

Ny &N 7/ - \v \W N \v I ) N -~ -~ R R A o/ ) \iL

“Uv y i
syru
pxXmu
wjpr
uopn
lkyc
gclt
Xlru
ycfe
avsk
cxhf
bvtp
apzo
ghvd
ygph
ayfc
kxur
gafe
wslx

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

4J+ %
cfjl
hlgw
fsyo
xXgbh
heoz
znyh
ghgs
rjtm
hjwe
pPWO ]
gkaf
Ktgm
1312
bngr
gzne
ybcs
sldh
aubf

/7

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

VIiLLOo N\
ngxe
sazl
azgd
mtcw
gtwv
rfke
btiv
sgvk
Xqur
rsky
omzu
bnsr
jnzo
ujfo
hvpk
ewdp
vbtn
rkem

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

pyAA L
tbvo
vten
viem
fire
adpm
jvdo
ncek
lzai
bnld
dvtm
hycr
udev
xXpek
wdaz
uxtd
ajtn
jgmr
tgzo

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

SLWTS  /

kgzd
dbrk
krut
dvyk
syru
pxXmu
wjpr
uopn
fyti
agle
wndl
ylka
lwys
. qule)|
mr jw
zgfh
pkuy
vchp

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

LAaAUuCL /

umir
yjct
hnbx
gjrt
cfjl
hlgw
fsyo
xXgbh
okpc
zhbn
JQVvX
hgtw
ugcr
phsl
slgb
lgvy
XSCq
jdsn

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

wpsa
ompa
pgdw
vims k
ngxe
sazil
azqgd
mtcw
Zgwm
ufir
tpez
mrzf
btdqg
rkvn
ceyn
pskr
hfwe

ygrk

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

J_J\._YU
gclt
xX1lru
ycfe
pdal
tbvo
vten
viem
fire
trda
pkxd
slbk
CVvgo
zfna
jzye
tpgk
uxce
ozla
flgx

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

znyh
ghgs
rjtm
zfwe
kgzd
dbrk
krut
dvyk
ylve
wJgo
rfid
pkny
ovm ]
wogd
rhfa
lele’
mtrp
mbtw

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

Y LW

rfke
btix
sgvl
rxut
umail
yJc!
hnbs
qlzy
snul
Nnryc
nhuyv
slu-
rsli
Xthbt
Z VINC
r W]
vgkc
UzCe

// drfa // xgks // vijmt // olwy // pehz // ktdb // rggu // ysnc // wjlwm // gzt
> // vpkd // hgnm // ujra // xtce // 1lsyw // grfp // okvn // ztdu // mrbg // cys-

Source: von Restorff, Hedwig. "Uber die Wirkung von Bereichsbildungen im Spurenfeld" (1933)



//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

Ny &N 7/ - \v \W N \v I ) N -~ -~ R R A o/ ) \iL

/' AV Y I\

syru
pxXmu
wjpr
uopn
lkyc
gclt
Xlru
ycfe
avsk
cxhf
bvtp
apzo
ghvd
ygph
ayfc
kxur
gafe
wslx

AVARE PE

//
//
//
//
//
//

cfjl
hlgw
fsyo
xXgbh
heoz
znyh

NL\ ~r N

/7

//
//
//
//
//
//

Villo I\
ngxe
sazl
azgd
mtcw
gtwv
rfke

a4 -

/7

//
//
//
//
//
//

pyral /7

tbvo
vten
viem
fire
adpm
jvdo

//
//
//
//
//
//

T.T" VYV

//
//
//
//
//
//

umir
yjcf
hnbx
gjrt
cfjl
hlgw

'Cﬁf\

//
//
//
//
//
//

/ /

4 Lauc // Mily L

wpsa
ompa
pgdw
vims k
ngxe
sazil

"\HNI‘J

/7

//
//
//
//
//
//

LAye<e /77

gclt
X1lru
ycfe
pdal
tbvo
vten

T-I ‘e S aal

//
//
//
//
//
//

11C U 4L
znyh
ghgs
rjtm
zfwe
kgzd
dbrk
1""ut

30x more memorable.go

//
//
//
//
//
//

Ktgm
1312
bngr
gzne
ybcs
sldh
aubf

//
//
//
//
//
//
//

bnsr
jnzo
ujfo
hvpk
ewdp
vbtn
rkem

//
//
//
//
//
//

udev
xXpek
wdaz
uxtd
ajtn
jgmr
tgzo

//
//
//
//
//
//
//

ylka /
lwys
. qule)|
mr jw
zgfh
pkuy
vchp

//
//
//
//
//
//

hgtw /
ugcr
phsl
slgb
lgvy
XsCcq
jdsn

//
//
//
//
//
//

mrzt
btdqg
rkvn
ceyn
pskr
hfwe

ygrk

//
//
//
//
//
//

CVgo
zfna
jzye
tpgk
uxce
ozla
flgx

//
//
//
//
//
//

PknY
ovm ]
wogd
rhfa
tmdb
mtrp
mbtw

//
//
//
//
//
//
//
//
//
//
d //
//
//
//
//
//
//
//

/9 LW

rfke
btix
sgvl
rxut
umail
yJc!
hnbs
qlzy
snul
Nnryc
nhuyv
slu-
rsli
Xthbt
Z VINC
r W]
vgkc
UzCe

// drfa // xgks // vijmt // olwy // pehz // ktdb // rggu // ysnc // wjlwm // gzt
> // vpkd // hgnm // ujra // xtce // 1lsyw // grfp // okvn // ztdu // mrbg // cys-

Source: von Restorff, Hedwig. "Uber die Wirkung von Bereichsbildungen im Spurenfeld" (1933)



A | Nam? N A4 4 A | Nam? a? e N e A | | e e L N L oo~ e oo~ |

/ 0403 //

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

2140
2506
4973
7458
5620
4506
2657
1056
7928
9981
9470
1634
9501
3205
6809
9348
2864
8627
7195
6213

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

5205 //

6809
9348
2864
8627
7195
6213
8083
8642
1345
5603
1256
5987
2413
8754
3712
1027
7581
4183
4286
8845

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

c/>4 [/

3712
1027
7581
4183
4286
8845
1449
ANE
2689
4219
7843
7421
7065
1917
8054
7619
9304
5961
9013
2079

Source: von Restorff, Hedwig. "Uber die Wirkung von Bereichsbildungen im Spurenfeld" (1933)

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

1917 //

8054
7619
9304
5961
9013
2079
5360
6138
9054
7350
5091
9056
8890
6043
9621
4863
1642
7310
2648
6534

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

olU&as //

9621
4863
1642
7310
2648
6534
6798
4407
3217
1842
2368
2347
1352
7386
1438
6980
5408
2407
5739
7986

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

1506 //

1438
6980
5408
2407
5739
7986
8217
9582
7560
6907
9724
6802
4671
4520
5940
3421
8733
9854
8120
3150

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

4520 //

5940
3421
8733
9854
8120
3150
3024
3716
4893
2534
6410
5179
7923
8691
7216
9059
2291
1763
1496
4692

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

cobd1l //

7216
9059
2291
1763
1496
4692
9486
2049
1128
8716
3875
8443
5140
1274
4385
1736
6814
lgvy
70601
5801

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

1274 //

4385
1736
6814
6502
7061
5801
5617
8863
6741
4098
8206
1095
9836
5562
6772
8245
9546
8941
3384
7429

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

200,
677
824°
954 ¢
894
338¢
742¢
482
517
830
662!
451:
376¢
270
943"
819¢
610"
3102
337¢
977
9134



A | Nam? N A4 4 A | Nam? a? e N e A | | e e L N L oo~ e oo~ |

/ 0403 //

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

2140
2506
4973
7458
5620
4506
2657
1056
7928
9981
9470
1634
9501
3205
6809
9348
2864
8627
7195
6213

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

5205 //

6809
9348
2864
8627
7195
6213
8083
8642
1345
5603
1256
5987
2413
8754
3712
1027
7581
4183
4286
8845

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

c/>4 [/

3712
1027
7581
4183
4286
8845
1449
ANE
2689
4219
7843
7421
7065
1917
8054
7619
9304
5961
9013
2079

Source: von Restorff, Hedwig. "Uber die Wirkung von Bereichsbildungen im Spurenfeld" (1933)

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

1917 //

8054
7619
9304
5961
9013
2079
5360
6138
9054
7350
5091
9056
8890
6043
9621
4863
1642
7310
2648
6534

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

olU&as //

9621
4863
1642
7310
2648
6534
6798
4407
3217
1842
2368
2347
1352
7386
1438
6980
5408
2407
5739
7986

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

1506 //

1438
6980
5408
2407
5739
7986
8217
9582
7560
6907
9724
6802
4671
4520
5940
3421
8733
9854
8120
3150

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

4520 //

5940
3421
8733
9854
8120
3150
3024
3716
4893
2534
6410
5179
7923
8691
7216
9059
2291
1763
1496
4692

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

cobd1l //

7216
9059
2291
1763
1496
4692
9486
2049
1128
8716
3875
8443
5140
1274
4385
1736
6814
lgvy
7061
5801

//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//
//

1274 //

4385
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9348
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//

30x more memorable..
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7310
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6534
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8217
9582
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4520 //

5940
3421
8733
9854
8120
3150
3024
3716
4893
2534
6410

£E1 70

// /7581 // 9304 // 1642 // 5408 // 8733 // 2291
// 4183 // 5961 // 7310 // 2407 // 9854 // 1763
// 4286 // 9013 // 2648 // 5739 // 8120 // 1496
// 8845 // 2079 // 6534 // 7986 // 3150 // 4692

Source: von Restorff, Hedwig. "Uber die Wirkung von Bereichsbildungen im Spurenfeld" (1933)
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4x more memorable.

Source: Richard Shotton The Choice Factory (2018)
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4x more memorable.

Source: Richard Shotton The Choice Factory (2018)



TABLE 1
ADVERTISING SLoGANS WrTH CORRESPONDING DISTINCTIVENESS RATINGS AND PERCENT RECALLED

P Distinctiness  Reculid
When you want something special, you want Heineken. 1.9 9.3
There's nothing like the taste of Heineken. il 8.5
Heineken makes the night special. 2.1 52.7
The right taste for special friends. Heineken. 1.9 32.1
Heineken. You'll like what we imported for you. 3.3 52.8
Heineken. The find taste of a fine beer. 1.8 29.8
Heineken. The others can’t compete. 2.7 7.0
Heineken makes good times better. 2.4 18.2
Heineken has great taste, 1.6 46.3
<~ Heineken. The beer that made Milwaukee jealous. 3.3 850>

Heineken. Ya hoo, that's some brew. 35 45.0




Distinctiveness:
Heineken tested 11 slogans on distinctiveness & recall

TABLE 1
ADVERTISING SLOGANS WrTH CORRESPONDING DISTINCTIVENESS RATINGS AND PERCENT RECALLED

Slogans M Rating of Percent

Distinctiveness Recalled
When you want something special, you want Heineken. 1.9 9.3
There's nothing like the taste of Heineken. St 8.5
Heineken makes the night special. 2.1 52.7
The right taste for special friends. Heineken. 1.9 32.1
Heineken. You'll like what we imported for you. 3.3 52.8
Heineken, The find taste of a fine beer. 1.8 29.8
Heineken. The others can’t compete. 2.7 7.0
Heineken makes good times better. 2.4 18.2
Heineken has great taste, 16 463

< _Heineken. The beer that made Milwaukee ;enlous 3.3 B N

Heineken. Ya hoo, that's some brew. —— 45.0

“Heineken. The beer that made Milwaukee jealous” = 85% recall

Source | Stupidity of Sameness and the Value of Difference, Tom Roach (2019) N U DG E
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Source: Steve Martin, Noah Goldstein and Robert Cialdini. The Small Big (2015)



Source: Steve Martin, Noah Goldstein and Robert Cialdini. The Small Big (2015)



Tax payers saved $4 million in late fees.

Source: Steve Martin, Noah Goldstein and Robert Cialdini. The Small Big (2015)



Source: Steve Martin, Noah Goldstein and Robert Cialdini. The Small Big (2015)



Source: Steve Martin, Noah Goldstein and Robert Cialdini. The Small Big (2015)



9%bo less littering

Source: Steve Martin, Noah Goldstein and Robert Cialdini. The Small Big (2015)
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Von Restorff Effect
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Source: The “IKEA Effect”: When Labor Leads to Love (2011)
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How much would you pay?

Source: The “IKEA Effect”: When Labor Leads to Love (2011)



How much would you pay?

Willing to pay 63°% more

Source: The “IKEA Effect”: When Labor Leads to Love (2011)



nvolvement boosts value.

Wﬁ@ﬁ@[}m@ﬁ@ﬁm weire gonna have to/rub 4
l}n@@}%{ﬁﬁk this|guy all over our/hands /7 |
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HIGH MO!

Proen L Carting T

HIGH MO!
A o e Latina 7

Source: Assessing the Impact of Closure Type on Wine Ratings and Mood (2017)



1095 higher quality

49/, better taste

Source: Assessing the Impact of Closure Type on Wine Ratings and Mood (2017)
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Phone STNNININD
www_hmrc.gov.uk

Dear Su/Madam Date of issue 4 August 2011
Reference REFERENCE NUMBER

Please pay £999999999999 99

Qur records show that your Self Assessment tax payment is overdue.

It is easy 10 pay. Please call the phone number above 1o pay by debit card, credit card, or
Direct Debit.

You can also pay using intemet and telephone banking. For more information on when and
how 10 pay, go to www.hmrc.gov.uk/payinghmrc

Source: Inside the Nudge Unit: David Halpern (2015)



Phone SHENNNIND
www_hmrc.gov.uk

Dear Su/Madam Date of issue 4 August 2011
Reference REFERENCE NUMBER

Please pay £999999999999 99

Qur records show that your Self Assessment tax payment is overdue.

The great majority of people in your local area pay their tax on time.
Most people with a debt like yours have paid it by now. **

It is easy t0 pay. Please call the phone number above (o pay by debit card, credit card, or
Direct Debit.

You can also pay using intemet and telephone banking. For more information on when and
how to pay, go to www.hmrc.gov.uk/payinghmrc

Source: Inside the Nudge Unit: David Halpern (2015)



Phone SR

www_hmrc.gov.uk

Dear Su/Madam Date of issue 4 August 2011
Reference REFERENCE NUMBER

Please pay £999999999999 99

Qur records show that your Self Assessment tax payment is overdue.

The great majority of people in your local area pay their tax on time.
Most people with a debt like yours have paid it by now. **

It is easy o pay. Please call the phone number above (o pay by debit card, credit card, or

You can also pay using intemet and telephone banking. For more information on when and
how 10 pay, go to www.hmrc.gov.uk/payinghmrc

159%0 Increase In responses.

Source: Inside the Nudge Unit: David Halpern (2015)



p'

don’t tell.

Image 9 — Social proof ‘in the wild’: regulars’ wall, café, Sydney,
Australia.

Source: Tatam, S. (2022). Evolutionary ideas: Unlocking ancient innovation to solve tomorrow’s challenges. Harriman House.
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“Can | have some change for the bus?”



“Can | have some change for the bus?”

0% comply.



“Can | have some change for the bus?
But of course, you’re free to refuse”




“Can | have some change for the bus?
But of course, you’re free to refuse”

+3%0 comply.
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Von Restorff Effect



After 14 years and 5,127 prototypes, we had it:
A vacuum that works how it should.

It doesn’t lose suction.
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After 14 years and 5,127 prototypes, we had it:
A vacuum that works how it should.

It doesn’t lose suction.




After 14 years and 5,127 prototypes, we had it:
A vacuum that works how it should.

It doesn’t lose suction.
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OPTICAL SWITCHES

LIGHT-BASED

NO ELECTRICAL
CONTACTS

FAST SWITCHING

LOW POWER
CONSUMPTION

&

ELECTRONIC INK

INK PARTICLES BISTABLE
©0000 REFFECTIVE DISPLAY

WIDE VIEWING ANGLE
000000

000000 LOW POWER
CONSUMPTION & %

O0OO0OO0O0O0

Source: The input bias: The misuse of input information in judgments of outcomes (2003)



Time taken to prepare: Time taken to prepare:
37 minutes 8 hours 34 minutes
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Source: The input bias: The misuse of input information in judgments of outcomes (2003)



Time taken to prepare: Time taken to prepare:
37 minutes 8 hours 34 minutes
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CONSUMPTION

Rated significantly worse Rated significantly better

Source: The input bias: The misuse of input information in judgments of outcomes (2003)




The tree Is: The treeis
900 years old 4,500 years old

TR

Source: Eidelman, S., Pattershall, J., & Crandall, C. S. (2010). Longer is better. Journal of Experimental Social Psychology, 46(5), 993-998.



The tree Is: The treeis
900 years old 4,500 years old

Rated 15.9%0 higher

Source: Eidelman, S., Pattershall, J., & Crandall, C. S. (2010). Longer is better. Journal of Experimental Social Psychology, 46(5), 993-998.



| wanted to test It.
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Learn 6 memorable marketing lessons with Nudge, the podcast that

simplifies the science behind great marketing
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marketing lessons
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NUDGE

The marketing science podcast
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u/BiasedBrain - Promoted

I've spent 480 minutes listening to marketing experts over the past year
b on my podcast. Here are the 6 best marketing lessons I've heard *

POCCaASS . ADDie.COM (_:

Learn 6 memorable marketing lessons with Nudge, the podcast that
simplifies the science behind great marketing
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-----

.....

6 memorable ] aad mme——
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0.075% CTR 0.110% CTR

+46°%5 improvement.

Source: Reddit ad, $100 spent, general pop, UK.









This video took me f This video took me
U mins to create ) weeks to create




This video took me f This video took me
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5% 0 more
enjoyment




THE WALL STREET JOURNAL.

At Starbucks, Baristas Told No More
Than Two Drinks

By Julie Jargon
Updated Oct. 13, 2010 12:01 am ET

Some Starbucks baristas worry new guidelines will create longer lines. ILLUSTRATION: ALLISON JOYCE
FOR THE WALL STREET JOURNA

Starbucks Corp. is telling its harried baristas to slow down—which may result in
longer lines.
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— “ ELI5: How does the Guinness 9000 year lease work?
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@ Archived post. New comments cannot be posted and votes cannot be cast.
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Sort by: Best v

Irish_cynic
Guinness bought out the lease so its no longer valid

http://www.guinness-storehouse.com/en/FAQs.aspx#faq33

[deleted] - 12y ago

They own the land that the brewery was originally on, as well as all the land (I think) it
has expanded onto over the years.
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Thanks for listening.
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Thanks for listening. | host
the UK’s #1 marketing
podcast. And | spent 4&
hours and 22 mi

working on this presentation.




Thanks for listening. | host
the UK’s #1 marketing
podcast. And | spent 4&
hours and 22 mi

working on this presentation.
I've created a reading list




Thanks for listening. | host
the UK’s #1 marketing
podcast. And | spent 48
hours and 22 mi

working on this presentation.
I've created a reading list
which 1,132 marketers like
you have read, to learn more.



Thanks for listening. | host
the UK’s #1 marketing
podcast. And | spent 48
hours and 22 mir

working on this presentation.
I've created a reading list
which 1,132 marketers like
you have read, to learn more.
But (of course), you're fre«
to refuse.



