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5 Lies People Tell Today

(and the Brain Science to Beat Them)
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1.People don’t know why 

they do what they do.

2. People are bad at 

predicting what they will do.
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Lie #1

They say they aren’t influenced 

by advertising
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The Effect of Expectations

University of Bordeaux 
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Testimonials and reviews
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Third party endorsements
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Mirror neurons
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Truth: 

What people are told they’ll 

experience is often what they    

do experience
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Concrete  Language

Spend 30% more over 90 days

-Journal of Consumer Research
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Nancy, you 

have used 

87% of 

available 

space, your 

storage is 

almost full
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Carve your turkey 

with handmade 

Damascus steel
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No one wants to 

be the person 

who threw away 

millions
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Truth: 

Specific language prompts more 

sales than vague language
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Loss Aversion

150%, Journal of Applied Psychology

Save 

75¢

a day

Lose 

75¢ 

a day
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Order Cathy’s 

gift today, or 

pay more! 

Prices increase 

tomorrow!
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When it’s 

gone, it’s 

gone

Up to 70% 

off
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Many 

drivers in 

MA are 

overpaying
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Truth: 

Loss can trigger action 

faster than gain



@nharhut

People say advertising doesn’t 

influence them, but…

• Effect of Expectations

• Concrete Language

• Loss Aversion
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Lie #2

They say they want                

more information
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“TL;DR“

Raised 16% more money

Duration Heuristic
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The News 

in 5
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10.4% more 

persuasive,

-UCLA and 

Georgetown 
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Truth: 

People don’t want more 

information, they want less
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Hermann Ebbinghaus,

Psychologist

Repetition Theory
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Nancy, by 

now many 

people have 

already 

contributed 

to their IRAs 

for 2025.
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Second 

Chance: up to 

$600 in Winter 

Favorites + $50 

credit to spend



@nharhut

2-3 daily 

reminders = 40% 

increase in 

attendance

-GURU Events

Nancy 

Harhut 

Eats Bugs 

LIVE 

NOW!
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Truth: 

People don’t want more 

information, they want helpful 

reminders 
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Cognitive Fluency

Easier to understand,

Author more intelligent

Letter 

Words
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Steven, did the 

package we 

sent seem a bit 

overwhelming? 

It did include a 

lot of detail. 

This email can 

help make it 

easy.
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Truth: 

People don’t want more 

information, they want easier to 

understand information
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People say they want more info, 

but…

• Duration Heuristic

• Repetition Theory

• Cognitive Fluency
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Lie #3

They say our “tricks” don’t    

work on them
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Before + After Pictures

83% inc. in 

engagement

-Shapescale for Bus.

Proximity Effect
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Truth: 

Comparison shots reduce 

uncertainty and prompt purchase
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Star Ratings

-Cornell University

3.5 VS.

Left Digit Bias Visual Completion Effect
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People pay more with star ratings 

vs. the same numerical rating

-Journal of Marketing Research
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Stars near CTA   conversion by 21%

Worldata
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4.2 – 4.5, Northwestern University
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Truth: 

Properly displayed star ratings     

increase ROI
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Free Shipping
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Score FREE 

shipping this 

weekend only!

1 in 2 online 

shoppers spend 

up to a minimum 

amount to get 

free shipping                             

-Capital One        

Shopping

Zero Price Effect
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spend by up to 30%

Wharton

Goal Gradient Effect
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79% - Wharton, USC

Endowed Progress Effect
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Truth: 

People overvalue something 

that’s free
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People say our “tricks” don’t 

work, but …

• Proximity Effect

• Visual Completion Effect

• Zero Price Effect, Goal Gradient 

Effect, Endowed Progress Effect
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Lie #4

They say our messages go 

in one ear and out the other
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Generation Effect

Rapid – Fast

Rapid – F

10 - 15 more words

-University of Toronto
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Management trainee,

Aged 42
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Truth: 

People better remember 

information they help create
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Alliteration

Peter Piper 

Picked a Peck 

of Pickled Peppers

22%     in memorability

7% in credibility

-Bromley, Stanley & Shotton
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Ditch Your 

Data Doubts
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Fab Feb fares
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Truth: 

People remember – and believe –

alliterative phrases
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Storytelling

615% increase

- Stanford University

13% 93%
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Nancy, here’s 

my story

Identifiable Victim Effect
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Home-

improvement 

horror story



@nharhut



@nharhut

Truth: 

Stories stick with people
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People say our messages go in 

one ear and out the other, but …

• Generation Effect

• Alliteration

• Storytelling
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Lie #5

They say they make up            

their own minds
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Social Proof

13-20%     in purchases, Peking University
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This Customer 

Favorite is 

Back in Stock!
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Truth: 

People do what other people   

like them do
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Authority Principle

36%     64%     82%

Vanderbilt University
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…(because who 

knows home 

security better 

than a burglar?)
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Truth: 

Deferring to authorities is a 

common decision-making shortcut
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Identity Priming

Nankai University, China
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Generous… 

dedicated…

compassionate 

— these are just 

a few of the 

words I would 

use to describe 

you.
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If you’re always 

there for your 

loved ones 

when it counts, 

please read on. 

This policy is 

made for 

people like you.
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If you have 

a body, 

you are an 

athlete
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Truth: 

People’s actions can be 

influenced by the social identity 

you bring to mind
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People say they make up their 

own minds, but …

• Social Proof

• Authority Principle

• Identity Priming
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5 Lies People Tell Today

1. They aren’t influenced by advertising

2. They want more information

3. Our “tricks” don’t work on them

4. Our messages go in one ear and out the other

5. They make up their own minds
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“Every marketer who 

wants to attract and 

retain more customers 

needs this book”
- Roger Dooley, The Persuasion Engine



THANK YOU!

FREE Behavioral 

Science Cheat Sheet

Nancy.Harhut @nharhut Nancy Harhut
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