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[organisations that use volunteers,
n=93] How easy it is to recruit
volunteers to help out on projects?

Global average

lorganisations that use volunteers,
n=93] How easy is it to retain
volunteers once you ve recruited
them?

Global average
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Average time spent volunteering, per person.

Greeks are spending on
average less than 4 hours a
year volunteering which is
less than half of the global
average and less than 60% of
the continental one.

Older people are providing more
hours for volunteering activities,
potentially dve to having r re

hours 45 minutes

hours

free time than some other age
groups. On average, people in Greece spent this time

volunteering in 2024

(All, n = 998) [nb — this is overall, so includes all those who did nothing within
the average]

Global average

6 hours 3 0 minutes

Continent average
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How often did you do unpaid voluntary work in 2024 that benefitted
people other than your family or friends? (Those who volunteered n=188)

® More than 30 times

8%
m21 - 30 times

17
36%
12 - 20 times
M6 - 11 times
3 —5times

43%
29% 28% Once or twice



Anpovpyla Aapumadwyv
04.04.24



https://www.youtube.com/shorts/trraSCicufc
https://drive.google.com/file/d/1BUeOdOucS6ATay6u1Q9nw4SJJUVw4CgO/view?usp=sharing
https://drive.google.com/file/d/1BUeOdOucS6ATay6u1Q9nw4SJJUVw4CgO/view?usp=sharing

Impact story

'0,TL TTETUXAME padl A%ila ya tTnv Etaipeia
e Anuovpyndnkav 170  TTAOXAAVEC e 170 handmade stalpika dwpa
Aauradeg e Evioxvon employee engagement &
e 36 cuvppeTEXOVTEG (29 gpyalopevol, 7 teamwork
OLVEPYATEC arO  CLVEPYALOUEVOUG e Avartugn soft skills & cuvepyaociag
(POPEIQ) e Z0UVv8eon pYAlOUEVWV OE EVAV KOWWVLIKO
e 3 wpeg dpaonc OKOTTO

e 87 avBpwrTowpeS epYAlOHEVWV
1 awareness session

AZla yla TouG PpopElG:
e Apeon oTtNPLEN oTIC SpACTNPIOTNTESG TOUC
e AUEnon awareness yupw Arro orrtikn avarmpla & inclusion
e AIKTOWON HE ETAIPIKO TTIEPIBANNOV » TIIOAVEC UEANOVTIKEC CLUVEPYAGCIEC
e MpoBoAn okoroL Kal EPYOL HECW corporate engagement
e AUEnonN svalcBnToTTOlNCNG OE EVPUVTEPO KOIVO

dopeag YAorrolinong ZUVEPYALOHEVOG (POPEAG UMMETEXOLOA ETAIPELA
O HIGGS 3 -
N2 Emil Frey
Higher Incubator Giving Growth & Sustainability = “.‘ v ’:.
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