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Retail Media is the fastest-growing advertising channel in the world.

Why?



is the fastest-growing advertising channel in the world.

Cookies Data Margin

60% of traffic
goes untracked
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Retail Media is the fastest-growing advertising channel in the world.

Because Retail Media are NOT just for endemic brands.
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Quality Quantity

Relevance « Context - Creative « Personal Reach - Frequency « Scale - Coverage

Quality without quantity: Quantity without quality:
Limited Noise
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A laundry Super-market Electrical & Fashion Linen & Gym Boutique hotel

detergent electronics mattresses






How a retailer chooses to operate, defines
how he communicates and how he collects information



How a retailer chooses to operate, defines
how he communicates and how he collects information

1 1-0 screens
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* Fitting rooms & tills are estimations



etail Media

Maijor retailers, both online & in-store
Major airlines & venues

Connected Medi

Major websites & news sites
dOOH & digital signage
Connected TV

raditional Media

Major TV & radio channels
Cinemas & theaters
Newspapers, magazines, print OOH



On the Road

Reading the News

While shopping

On their Mobile

On the Web

Watching TV

While Travelling

At Home
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www.adlink.gr info@adlink.gr 88 Chlois Str., Metamorfosi 14452, Athens Greece
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