“How to drive Quality Leads
from TikTok and Meta”

@ericgorriz_



WHY IS TIKTOK AN
OPPORTUNITY?



10 Most Downloaded Apps in 2021

Worldwide

41 TikTok

Instagram
Facebook
WhatsApp

Telegram

Snapchat

Zoom

Messenger

CapCut

Spotify




TikTok videos are viewed more than 1 million times
a day.

TikTok has more than 1 billion active users
worldwide.

TikTok is the most engaging social media
platform, with an average engagement rate of
5.96%.



TikTok worldwide age demographics 2021 (%)

Age bracket Percentage of users

10-19 28
20-29 35
30-39 18
40-49

49+




TikTok vs social apps: users
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WHO | AM?




BECOME A BETTER YOU

Empower
Your Inner Dancer

fl Become The Most Interesting Dancer
The Room

ord
Become A Member Now.



§FUNNEL
YCRACKS

Performance Agency

+800.000€/mo ad spend









EVERY BUSINESS IS THERE
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SO WHY TO INCLUDE
TIKTOK ADS?



BECAUSE OMNICHANNEL
STRATEGIES ALWAYS WIN



Off/On

Campaign

FASE 1-CAPTACION-RMKT-1S-OPC

FASE 1-CAPTACION-RMKT-FEED-OPC

FASE 1-CAPTACION-EXPLORE-LAL-IS-OPC

FASE 1-CAPTACION-EXPLORE-LAL-FEED-OPC

FASE 1-CAPTACION-EXPLORE-INTERESES-IS-...

FASE 1-CAPTACION-EXPLORE-INTERESES-FE...

FASE 0 - INTERACCION - TOMAY - IS

FASE O - INTERACCION - TOMAY - FEED - Copia

FASE 0 - INTERACCION - TOMAY - FEED

Results from 36 campaigns @

Cost per

Amount spent 5:3::}3;?“5 registration
completed
€236.15 JaF £14.76 -
€234.03 J3e £18.00 1
€339.68 49 £693 1
€274.38 J3e £21.1112
€2,196.84 Jo9 e £11.04 12
€1,921.60 J341e £14.34 12
€221.00
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€5,512.19

CPM (cost per

1,000

impressions)
€10.14
€19.90

€9.95

€17.00

€10.76

€3.99

Link clicks

CPC (cost per
link click)

1,988

€2.77
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TikTok - CPL 3,39 € (13,66%)
and
Total of 4 Campaign(s) - - 100124 EUR 028 EUR @ ) 789,497 3616 0.46% 369 271EUR 10.2%
| u

€354.85

Trtal O
otai ope

£6.87012

Per Actior

it

gs)
[
C




Total cost CPC CPM Impressions Clicks CTR Conversions CPA CVR Total Contact Cost per Contact

1,315.62 EUR 0.28 EUR 1.05 EUR 1,258,243 4751 0.38% 154 8.54 EUR 3.24% 36 36.55 EUR

3,728.40 EUR 0.29 EUR 142 EUR 2,631,969 12,742 0.48% 674 5,53 EUR 5.29% 188 19.83 EUR

5,044.02 EUR 0.29 EUR 1.30 EUR 3,890,212 17493 0.45% e l 6.09 EUR i 473% 2252 EUR




THE KEY: MEASURING THE
TEMPERATURE OF THE
LEAD



A LEAD IS A LEAD.



WARM THEM UP



MY 3 KEYS TO CONVERT
PEOPLE INTO QUALITY
LEADS



KEYS

1. BREAKING THE PATTERN



Priority List Funnel
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LACK FRIDAY
PRIORITY LIST




KEYS

2. SEVERAL FUNNELS



M



Campaign

Results from 72 campaigns @

Delivery

1 recommendation

1 recommendation

1 recommendation

Attribution

setting © Results

Bid strategy Budget

d set budget

g ad set budget

g ad set budget

g ad set budget

strategy

7-day click or ... 3,076,527

Impressions

4,675,758

Cost per result

Amount spent

€13,267.16




Jance
FREE MASTERCLASS

Horke & Judith

18/10/22

20:00h (Spain Time)

Don't miss it!




¢Te has rendido 856"‘5
con el inglés? |

7 5

HAZ ESTE RAPIDO TEST
Y DESCUBRE SI VALES O
NO PARA APRENDER IDIOMAS

Haz este
O no para ap

EMPIEZA EL TEST AHORA

TEST DE 3 MINUTOS




POV: You finally see the secret offer

ONLY AVAILABLE FOR YOU





https://docs.google.com/file/d/1wavwvX_2gJQX5MtSXERi3AQAfDq1eojB/preview

KEYS

3. BE CREATIVE





https://docs.google.com/file/d/1RPqn3AvsUCzIj--tBr3HdM6dt69mJcdH/preview



https://docs.google.com/file/d/1D7jmhhhOgRBPM61hUfkNg_gucSqHxoBn/preview



https://docs.google.com/file/d/1yAaBA6SgfE0WoVEd7O9DPzGKcRpXi9T0/preview



https://docs.google.com/file/d/1grG_0tMtwGDH1YvivGr75A-9EdB94iqm/preview



https://docs.google.com/file/d/12ser58BVVwwLIJVEEezB9SETvE4mfD6b/preview



https://docs.google.com/file/d/1mIZMIdJL7AGmWyQRaeJtBQ-ms7Gmg1bg/preview



https://docs.google.com/file/d/1VoqS1tGlbw7EG4g2Hc7dRUTw9DFYeHha/preview

PERFORMANCE KEYS

- Be natural, be real. Don't look like an ad.

- Keep it short and sweet.

- Work every step of the funnel



iTHANKS!



