From Content to Business Growth

Interamerican TIKTok Relinvented

Packmen Project | Interamerican
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Why we shifted on TikTok.

ldentified a strategic opportunity to Increase brand and
business relevance as part of our broader transformation journey

Recognized the need to move beyond traditional communication
models towards more cultural, audience-led engagement

Shifted our approach from one-way communication to
participation 1n culture through more experiential
formats

Strengthened Interamerican’s role as a brand that actively engages
where its audiences already are

Established a foundation to express expertise, trust, and
leadership In a more modern and relevant way
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What we were doing before



Early 2024

interamericangr interamericangr
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2 AkohouBeite 3416 AxodouBor 40K Mou apéoel

“Join the ride with Interamerican”

Repurposing content from
other platforms to TikTok
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Lack of clear content

| | strategy and trend
. monitoring

Treating TIkTok as just another
distribution channel.

> 135.8K
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What are we doing now



May 2026

Structured and defined
strateqgy

TikTok-native formats focused
on user value

M
Storytelling & human-centered

communication for complex topics

Creating content for TikTok

interamericangr
2 Following 10.9K Followers 148.5K Likes

“Join the ride with Interamerican”

¢ www.interamerican.gr/rebuild...

i Videos 11 Reposts & Liked

Letus mtroduco you to
the Advocacy Squad‘
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The insight behind the idea

Most people believe they're prepared for a natural disaster,
until they actually find themselves in the middle of one

Real preparedness isn'ttested in theory, but in moments of
pressure, urgency, and uncertainty

The idea was born to turn that realization into a 1ived experience,
prompting people to question how prepared they truly are in
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https://www.youtube.com/watch?v=nGDfwv_uq_U
https://www.youtube.com/watch?v=nGDfwv_uq_U

What we learned
People tend to underestimate what Is truly essential In a CriSIS
Panic can significantly affect even basic decision-making
Myth-busting is needed to avoid common mistakes during a crisis
Being digitally connected does not necessarily mean being prepared

Preparedness needs to be made practical and experiential, not
just theoretical P
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Business outcomes

Baolkég petpnioeig ©

17 Mat 2025 - 16 Mal 2026
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37M 2.2M
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