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HOW WE ORIGINALLY
SUPPORTED PLAISIO
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Plaisio’s emerging vision

UTILIZE AVAILABLE
DATA & DIGITAL TOOLS

to increase 4+

BUSINESS & ADVERTISING 4
EFFECTIVENESS.




HOW OUR COLLABORATION
NEEDED TO EVOLVE
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Digital
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Strategies




HOW DIGITAL QUERIES
CAN HELP GUIDE
BUSINESS DECISIONS

| &?Q

e




Laptop Plaisio MeAioola x & @
Product Intent + Brand Intent + Location Intent

High Demand
+

No Store

Market O;portunity
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+
Plaisio Store

Store Acéeleration




Your customers can tell you where to open your next store

; '| Keyword Performance B Last365days v | | 7 Fiters v | | o Export v
See how your keywords are performing across key metrics
Keyword = Impressions  © Conversion rate
plaisio melisia 52 430 6.7%
plaisio ioannina 38,764 4.9%
plaisio kavala 26.871 7.1%
plaisio yannena 22 347 16%
plaisio lamia 18,903 5.8%
plaisio xalkida 16,842 28%
plaisio xania 14,620 25%
plaisia krete 12,904 i
plaisio larisa 11,763 &
plaisic volos 9,842 ﬁ
plaisio alexandroupoli 8,671 ﬂ.
plaisio sparti 7.542 i



The data & business contribution of digital campaigns

Store locations

MAaiowo Apapouaciov
Avbpéa Manavbpéov 35, Mapovot...

MAaiowo Kahapaprac
EB. Avtiotacewc 121, KaAapapia...

MAaiowo HpakAeiov, 62 MapTupwv
Aewyp. 62 Maptopwy 154, HpakA...

MAaioro Metapdéppwong
®aBiepov 5, Metapdppwon 144 52

I Call clicks Driving directions I
2,233 2,618
5415 9,112
2,218 2,026
4,732 13,520



Store inventory data & proximity signals lead to enhanced convenience M

Google

Q, toavteo oxohikeo polo
Al M All  Images Shopping New
= Sort - New ™ Used Under €10

Sponsored Products : Dha

Q Live Inventory Bridging

Q Ay. Napaoxeur - Emboy neploxhc

ﬁ Proximity & Convenience

Xopnyoupeva Mpoidvra

Q Click & Collect




HOW TO SUPPORT A
STORE DURING AN IMPORTANT
SEASONAL PERIOD
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The Weekend Parent Strategy -

Targeting parks & recreational oo
o . uYypou

areas visited by parents. A

800
Awpedv ITG6peuon 9 o

rh/ieos
2106975450 jf (2

o5
Penteiis

Shuepa  09:00 - 21:00 4 TO MEYKO
4 DAY S BEORE SCHUUI. e St
5 { ay 14 0 N2
Asutépa 020052100 ( ANO VRILISSIA
Tor 09:00 - 21:00
pim BPIAHIZIA ANO PATIMA
Terépmn 09:00 - 21:00 ' ANQ MATHMA

né 09:00 - 21:00
The “Back to SchOOI 4'Day Pea k" - nz:r;:lxsur‘] 09:00 - 21:00 > Exnaideotnpia Aovka
z4pparo 09:00 - 20:00 N Goukas School
Vrilissia

Precise targeting of schools during Khers
the opening days. RS A

POLIDROSO S
Souroti NOAYAPO30 %
4
or. % o/"’?oo

' d
“t,, () YTEIA - MHTEPA To Vrasto, (M O.

&
2 Nea Penteli
Néa MeviéAn

Paliatsos Bar
&

AEIH

Davelis Cave e

Sruihaio NMeviéAne

Athens
fepietd(y)

@) waffle House (ENA'IKE)

Penteli
MevtéAn

%,
%

(NtaBéAn)

ONisg,

Penteli |
General
N Nogokop
Maidwv N

coney,

%
5
s,
S

Thie®



THE STORE FINALLY
“TALKS” BACK



Before

DIGITAL > STORE
Now
The store is no longer the endpoint. It is also a signal!

DIGITAL PROCESS UTILIZE



Customer Data Platform ...within an omnichannel architecture

CUSTOMER TOUCH POINTS

Website « Store « Email » Viber « Call center

CUSTOMER DATA PLATFORM (CDP)

Collect « Segment

ENGAGEMENT / ACTIVATION SYSTEMS

Communication Personalization « Advertising

: CONSISTENT CUSTOMER EXPERIENCE SRR

[ ]
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Examples of CDP Usage in Digital Advertising

Awoe Zwh Samsung
GTO KAIHATIOTIKO Galgxy S23
GOU HE TN GWOTH EXEIC;

ouvThipnon

Qpa va
anokTroeIg!

Ividpioe Ta VEd oAoKANpwHEVA NAKETA
ouvThHpNoNG, yia va anoAapBaveig
wpaia kal kabapn atpéopaipa
SAo To Xpovo!

EIZAI NAYTNIO;

EXEIZ
AQPO 10€
KAI
AQPEAN
MAPAAOZH
FA NA
ZHZEIZ THN
MAAIZIO
EMMEIPIA

vormon: NAFPLIOTO




The first year’s results M

169 .30-. 2., .hl.

Store Visits Omnichannel Click & Collect Digital Sales

for the Roas for the supported stores for CDP store
supported stores data usage



Key Takeaway

UTILIZE

UNIFIED DATA & DIGITAL TOOLS

TO INCREASE BUSINESS
& ADVERTISING
EFFECTIVENESS.




THANK YOU

MEDIACUBE

mediacube.com hello@mediacube.gr (+30) 210 6007510 L. Mesogeion 473, 153 43


https://mediacube.com/
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