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Search Purchase





Plaisio’s emerging vision









PRODUCT INTENT + BRAND INTENT + LOCATION INTENT

High demand
+

No Store
=

Market Opportunity

High demand
+

Plaisio Store
=

Store Acceleration



Your customers can tell you where to open your next store



The data & business contribution of digital campaigns



Store inventory data & proximity signals lead to enhanced convenience







The Weekend Parent Strategy - 
Targeting parks & recreational 
areas visited by parents.

The “Back to School 4-Day Peak” - 
Precise targeting of schools during 
the opening days.







Customer Data Platform …within an omnichannel architecture



Examples of CDP Usage in Digital Advertising



+185%
Store Visits 

for the supported stores

+36%
Omnichannel ROAS

+112%
Click & Collect

for the supported stores

+42%
Digital Sales 

from CDP store data usage

The first year’s results



Utilize unified data & digital tools to 
increase business & advertising effectiveness.

Key Takeaway
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